
Who We Are

mobile customers in 25 countries

Over

600 million

Airtel has 
operations in 
17 African 
countries

of operating
experience

137 years

Singtel, as you know today, had its beginnings more than 130 years ago 
as Singapore’s fi rst and only telecommunications provider. Today, 
we have become much more than just that. Going beyond Singapore’s 
shores decades ago, we have become a global communications company with 
an expanded presence in many cities worldwide – including Asia, Australia 
and Africa, deriving over three quarters of our revenue(1) from overseas. 
Together with our regional mobile associates, we now reach over 600 million 
customers, shaping how they communicate each day. Over time, we have 
evolved in tandem with the changing face of info-communications and now 
provide more than traditional telco services. We are also involved in emerging 
digital areas that suit the evolving needs of our consumers and businesses. 

Over

global offi  ces46
 in 21 countries

200 points of presence

 in 160 cities
to serve enterprises
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#1

#2

#1

#1

in 
Singapore

in 
Philippines

in 
Indonesia

in 
Thailand

4.1m mobile customers
50% market share
0.6m broadband customers
76% market share

#2
in 
Australia

100% ownership
9.3m mobile customers
30% market share
1.1m broadband customers

23% ownership
39m mobile customers
47% market share

#1 in 
India

33% ownership 
mobile customers:
251m (India)
10m (South Asia)
81m (International)
24% market share in India

47% eff ective 
economic interest (2)

57m mobile customers
46% market share

35% ownership
154m mobile customers
48% market share

of earnings 
from operations70%

outside of Singapore

Over

Over

25,000
employees
from more than

90 countries

Notes:   
(1) Proportionate revenue if regional mobile associates are consolidated based on Singtel’s equity interests. 
(2) Singtel has a 21.5% eff ective stake in Globe’s voting shares.
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